36 Powerful Dental Marketing Plans to
Get More Patients

We know that you are great at dental knowledge, and in providing top notch oral
care. But you do not know how to tell it to the people? . For that you should use the
powerful dental marketing plans.

Without proper marketing, even the most skilled dentists might struggle to attract
patients and grow their practice. The good news? You do not need to do any dental
marketing courses to get started. You can either get help from any best dental
marketing company or do it yourself.

A recent study by Backlinko reveals that the top-ranking search results on
Google capture nearly 28% of all online clicks.

We got you and have compiled this guide to help you get more patients and
generate more revenue! Let’s get started.

36 Powerful Dental Marketing Strategies to Get More Patients
Why Does Marketing Matter for Dentists?
How to Create a Dental Office Marketing Plan
36 Dental Marketing Strategies to Expand Your Practice
1. Build a User-Friendly Website
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Why Does Marketing Matter for Dentists?

Even if you are the best dentist in your area, people will not visit your clinic if they do not

know about you.

The below stats will help you understand how different marketing strategies matter for

dentists:

Key Area

Statistic

Impact

Organic Search
Traffic

93% of online experiences
begin with a search
engine.

SEO enhances organic traffic and
helps your clinic be easily found by
potential patients

Online Booking

77% of patients prefer online
booking, but only 26% of
practices offer it.

Offering online booking provides a
competitive edge and makes
scheduling easier for patients.

Paid Search

Paid search ads have a 35%
higher conversion rate
than organic search.

It contributes to an increase in
revenue by 44%, which is, therefore,
a good investment for attracting new
patients.

Digital Content
on Social Media

84% of patients research
healthcare online.

Sharing educational content helps
develop trust and attract new
patients through social media.

Automated
Reminders

49% of practices use
automated reminders.

It reduces no-shows and
cancellations, which directly boosts
the clinic's revenue.




Let's explore key dental marketing strategy statistics that will help you decide which one you
should choose.

How to Create a Dental Office Marketing Plan

A strategic plan keeps you on track and ensures that your marketing efforts will pay off. Here
is how you should develop your marketing plan:

Step Action Details/Examples
1. Identify Define your ideal Families: Child-friendly environments.
Your patient demographics. | Professionals: Flexible schedules and fast
Audience procedures. Create detailed personas to align

campaigns with patient preferences.

2. Competitor | Analyze competitors Services: Identify gaps (e.g., emergency dental
Research to find opportunities to | care). Strategies: Study websites, social media,
stand out. and email campaigns. Strengths/Weaknesses: Fill
gaps competitors miss.

3. Build a Develop a distinctive USP: Highlight what makes you unique (e.g.,
Unique Brand | and consistent affordability, luxury care). Branding: Consistent
practice identity. colors, fonts, and tone. Team: Showcase bios and

photos for connection.

4. Add Human | Focus on authentic Use patient-focused messaging that reflects your
Touch and relatable practice’s values and resonates with your target
messaging. audience.

36 Dental Marketing Strategies to Expand Your Practice

Let's explore the steps and strategies to get more patients and drive more revenue!

1. Build a User-Friendly Website

A well-designed website is the digital equivalent of your clinic’s reception area. Here’s
what it should have:



Homepage: A warm introduction to your practice.

About Page: Share your qualifications, team photos, and mission.
Services: List treatments like cleanings, fillings, and cosmetic dentistry.
Contact Information: Include your address, phone number, and email.
Online Booking: Make it easy for patients to schedule appointments.

Pro Tip: Ensure your website is mobile-friendly since most users browse on their phones.

Checklist for a Modern Dental Website

Feature Importance
Mobile-Friendly Design High
Online Appointment System Essential
Informative Blog Section Boosts SEO and trust
Clear Contact Information Must-have

2. Update Your Website for HIPAA Compliance

Be very careful to make sure that your dental marketing does not accidentally violate HIPPA,
thus putting your practice at risk.

e Secure Patient Data: Encrypt your website and ensure the security of your website
data which includes patient information or personal health information (PHI).

e Handle Reviews Responsibly: To ensure you observe compliance when responding
to reviews, avoid sharing patient’s details.

e Update Your CMS: Make sure your system enables the patient to view their
Electronic Health Records.

e Be Cautious with Content: Always ensure that the usage of photos, reviews and
patient stories is in accordance with the HIPAA law.

Practice audit of your website HIPAA compliance to avoid the risk of penalties and to
enhance patient trust.



3. Claim Your Google Business Profile

Google Business Profile (formerly Google My Business) is essential for local SEO.

Add Complete Information: Include your clinic's hours, phone number, address,
and services so potential patients can easily locate and contact you.

Upload Photos: Share your office environment, staff, and services through very
clear and professional photos.

Respond to Reviews and Questions: Interact with patients by thanking them for
reviews or questions and replying to them professionally.

Regular Updates: To stay relevant in search results, keep your profile updated with
new services, special offers, or changes in hours.

Google Business Profile is free and one of the most effective tools for attracting local
patients. It upgrades your online presence and makes your clinic more accessible for
people searching for dental services in your area.

4. Leverage Social Media

You can utilize the popular social media platforms Facebook and Instagram to connect with
your community and attract patients to your dental practice.

Update with Valuable Content: Share dental tips, patient testimonials, and office
news.

Use visuals - before-and-after photos and office tours.

Advertise special offers - discounts or services to draw in bookings

Engage with followers by commenting on and answering messages to build trust
and loyalty.



Social media is not just about marketing; it is about building a genuine connection with your
audience. Use it to show the human side of your practice and create a lasting impact.

Once you've covered the basics, it's time to amplify your efforts with these tactics.

5. Focus on Local SEO

Locals can now easily find your dental practice through local SEO. So, let's optimize
your dental website for local searches:

e Use Local Keywords: Use phrases like "dentist in New York™ on your website
content.

e Create Region-Specific Blog Posts: Create posts targeting frequent dental
problems or treatments found in your region. For instance, write on seasonal dental
care tips pertinent to your city.

e ListIn Local Directories: Get listed on platforms like Yelp, Healthgrades, and local
business directories.

e Optimize Headings: Use location-specific words in titles like "Best Family Dentist
in California" or "Dental clinic near me."

Want to focus on what you do best — treating patients — while we handle the rest?

Let the Dental SEO services help you rank higher, attract more patients, and elevate your
practice’s success. Ready to discover how we can take your dental practice to new heights?

Book A Free Call!

6. Email Campaigns

Connect with your existing patients through cost-free and direct email marketing. It helps to
sustain relationships, keeps your patients informed, and encourages more visits to your
dental practice.

Here are the ways that email marketing can help your dental practice:

e Appointment Reminders: Keep them in line and reduce no-shows and last-minute
cancellations to fill up your schedule.

o Newsletters: Your patients will be involved and educated through periodic emails
with tips on oral hygiene, industry news, and practice updates.

e Seasonal Offers & Discounts: Offer discounts during holidays or low seasons to
encourage visits, making patients feel valued while increasing bookings.

With personalized and consistent communication, email marketing develops trust and
encourages repeat visits, which helps you grow your patient base with long-term
relationships.
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7. Optimize Your Website for Technical SEO

e Technical SEO makes sure that your website performs well for both the users and the
search engines. Focus on:

e Site Speed: Ensure your website loads quick by reducing bounce rates. Compress
images, enable browser caching, and use a good hosting service.

e Mobile-Friendliness: Optimize your site to work smooth on smartphones and tablets
because most of the patients look for information through mobile devices.

e SSL Certificate: Ensure your website is secure by using HTTPS, giving users trust
and ranking optimization.

e Structured Data: Implement dental-specific schema markup to help search engines
display details like your services, reviews, and contact information in search results.

e Broken Links Fixing: Regularly check and remove broken links to enhance the user
experience and improve crawlability.

These steps increase the site’s visibility and usability for a potential patient. Do not worry if

you do not know how to do that, our SEO experts can fix technical issues on your dental
website.

Perfect Your Website's Foundation!

Let us optimize your dental website for technical SEO excellence.

Get a Free Site Audit Today!
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8. Partner with Local Businesses

Partnering with nearby businesses can expand your reach and bring in new patients. Here’s
how to make it work:

Collaborate with Local Businesses: Promote your dental practice by partnering
with businesses like gyms, daycare centers, or health food stores.

Host dental health seminars: Provide free seminars on oral hygiene, teeth
whitening, or child dental care to show interest in the area's culture and gain their
trust.

Distribute Flyers & Brochures: Leave brochures or flyers in the high-traffic areas of
local businesses so that patients can learn about your services.

All these collaborations help create mutual benefits, enhance visibility, and, therefore,
attract more local patients.

9. Start a Dental Blog

Blogging might seem difficult or time is taken, but it is a fully potential tool for expanding your
dental practice.

Frequent blogging not only increases traffic but also earns trust and credibility from
your target market.

You can consider hiring a professional content writer to write SEO-optimised content
for your blog.

Make sure you know who your target is and what that target needs from the content
being created.

For instance, you can write a blog to answer questions concerning pediatric dentistry
or to discuss special services that you provide.

It helps to know keywords connected to your location and the services provided to
boost the post for search engine results.

If you are outsourcing the work, make sure that you_pick a content writer or an SEO
agency that understands dental marketing.

When requesting samples, make sure it has the right tone for your practice.

Writing and sharing posts involve content production, but they also build relationship
knowledge sharing and expand your services.
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10. Google Ads
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This is the platform that allows you to create ads that appear in Google when people are
searching for specific keywords. An example is the way a person can type "emergency
dentist near me" and find your ad at the very top of the search results if you have created an
ad campaign focused on that keyword.

Step-by-Step Guide to Creating Your Google Ads Campaign:

1. Create a Google Ads Account
e Go to Google Ads and select "Start Now."
e Use your existing Google account, or create a new one.
e Complete all the required steps of your Google Ads account
2. Campaign Objective
e Google Ads will ask how you want your ads to behave. For a dentist's office,
this would be "Get more calls" or "Get more visits to your website,"
depending on your business.
3. Campaign Type
e Select "Search Campaign" if you want to serve people actively looking for
"emergency dentist near me" or "cosmetic dentist in New York."
4. Set Your Keywords
o Brainstorm words your target clients might enter when seeking dental
services. You can include keywords such as "dentist near me," "emergency
dentist," "cosmetic dentist," "teeth whitening," "dentist in California."
o Google has a keyword planner that generates relevant keywords for you.
5. Create Your Ad



e Write a simple, catchy ad with a headline, description, and a call to action.
For example:
Headline: "Looking for a Trusted Emergency Dentist?"
Description: "Get Immediate Care Today. Call Now or Book Online for
Fast, Affordable Treatment!"
e Call-to-Action: “Call Now” or “Book Appointment.”
e Make sure the ad matches the keywords people are searching for.
6. Set Your Target Audience
e Select where you want your ads to appear. In the case of a local dental
practice, you would want to target the city or even neighborhoods around your
office.
e You can also target by age, gender, as well as interests if applicable.
7. Set Your Budget
e Determine how much you want to spend every day or month on ads. Google
Ads is operated via a bidding system where you set a maximum bid per
click-that is, how much you are willing to pay each time someone clicks on
your ad.
e Google will guide you on the ideal budget depending on your location and
competition.
8. Launch Your Campaign
e After reviewing everything, click "Launch" to run your ads.



11. Run Facebook and Instagram Ads for Your Dental Clinic

Facebook and Instagram ads help you reach related people on social media. The ads will
appear in users' feeds or stories and can be highly targeted to reach specific local
communities who may need your dental services.

Step-by-Step Guide to Creating Facebook and Instagram Ads:

1. Create your Facebook Business Account
e Access Facebook Ads Manager and create a business account.
e If you don't have a Facebook business page, you will need to create one.
2. Set Your Ad Objective
e First, in Facebook Ads Manager, you must select your campaign objective.
For a dental practice, you might choose "Lead Generation"-for example, to
get people to sign up for more information- or "Traffic," which is to drive
more visitors to your website.
3. Target Your Audience

e One of the greatest strengths of Facebook and Instagram ads is that they
allow you to target your audience precisely

e Location: Target people in your local area, such as the city or neighborhood
where your dental office is located.



e Demographics: Choose factors like age, income level, or family status if
relevant to your services.
e Interests: Facebook allows you to target people with specific interests, such
as people who follow dental or health-related pages.
4. Design Your Ad
e Add compelling visuals that will turn the attention of the audience. Consider
images about your practice, before-and-after pictures, or promotional pictures
of a specific discount.
e Ad copy: Clearly mention the service you are advertising. Here is an
example of teeth whitening:
e Headline: "Get a Brighter Smile Today!"
e Body Text: "Special Offer on Teeth Whitening! Book Your
Appointment Today and Save 20%."
Call-to-Action: "Book Now" or "Learn More."
Make it short, simple, and persuasive enough to drive users to
action.
5. Selection Placement
e You can determine where your ad will appear. For local dental marketing,
you may choose Facebook and Instagram feeds, stories, or even Messenger
ads.
e Facebook and Instagram also enable automatic placements, where the
platform selects the best places for your ads to appear.
6. Determine Your Budget and Schedule
e Set your budget: You can choose a budget for the number of times you want
to see your ad daily, or choose the total budget for the campaign. Start with a
low budget and increase it gradually based on how effective your ads
perform.
e Set start and end dates for your campaign or keep it running continuously
for ongoing visibility.
7. Launch Your Campaign
e Go through everything, and once you are satisfied with the targeting, visuals,
and copy, click "Publish” to launch your ad.

12. Use Video Marketing

Here is how you can do that!

e Patient Testimonials: Reach out to happy patients and ask for permission to record
a testimonial about their positive experience at your practice. These can be shared
on your website, YouTube, or social media.

e Behind-the-Scenes Clips: Give the personal touch to your practice by sharing
footage of your team at work-perhaps over a meeting with your staff, perhaps a
patient consultation, or even performing a procedure with patients' consent.

e Explainer Videos: Create short and educative videos explaining dental procedures
like veneers, braces, or even dental cleanings. This helps assuage fears and
misconceptions in the minds of most potential patients.



13. Boost Conversions with Live Chat on Your Website

Include live chat on the dental website, which allows fast and readily accessible responses
besides phone, e-mail, or text.

e Automate with Chatbots: Use Al-driven or pre-set answers to answer routine
questions and enable actual representatives to be made available when the issues
become complex.

e Save time and generate leads: Filtering out simple queries helps a live chat reduce
staff workload and generate more leads.

e Engage through Social Media: Most of the patients now engage through social
media stories. Patients can swipe up directly to converse readily, making casual
conversations lead to appointments.

Increase patient engagement and convert more leads to patients with these simple yet
powerful communications tools.

14: Ask For Reviews

Reviews
6. 6.6 6 {

|
Request your patients to go on Google and leave a review. Positive reviews will increase

your practice's online reputation, making it easier for future patients to find you.

As many people might not know how to give a review on Google, give your patients a
handout or card that has instructions on how to leave a review. Also, include a direct link on
your website.



The benefits are obvious: more search results visibility, higher credibility, and improved
patients’ trust, all this leads to more appointments. Remember, you can ask for reviews but
cannot incentivize or request only positive feedback.

15. Provide a Referral Incentive

e Establish a Referral Program: Develop a program that rewards existing clients for
referring friends and family. Rewards can include discounts on follow-up
appointments, complimentary services like whitening, or even a gift card.

e Promote the Program: Use email newsletters, social media posts, and in-office
signage to let your patients know about your referral program. Make it easy for them
to refer others by providing referral cards or a simple online form.

e Follow-up: Monitor when a patient refers someone through your system and,
subsequently, do a follow-up both on the referrer and the new patient to show
appreciation and ensure a seamless experience.

16. Use Direct Mail to Boost Your Dental Practice

Direct mail is also still quite effective, with an estimated 24% response rate and a return of
$16.39 per name. When combined with digital marketing, it can increase conversions by
10-30%.

You can purchase a list of new homeowners in your area and send them postcards with
special offers. Follow that up with an email to reinforce your message and drive more
engagement.

17. Dlstribution of Business Cards

Business cards are quite old, but sending them is a low-cost method of getting your practice
in front of people.

Distribute to existing patients, instructing them to share with friends and family who could
use dental care. You can also throw them in houses, or shops and where you think is
possible.

This simple method supports referrals and keeps your practice top of mind within your
community.

18. Host a Dental Giveaway

Offer free prizes like teeth whitening or a cleaning session. This draws attention and helps
you gather email addresses for future marketing.

19. Start a Dental Podcast

Start a podcast to discuss topics like oral health tips, dental diagnosis, and more. It is an
easy and affordable way to show yourself as an expert and attract new patients.



20. Support Local Charities

Support local charities with donations or volunteering. This builds up the patient’s trust in you
and improves your credibility.

21. Offer New Patient Discounts

The most attractive way to attract new patients is by offering discounts like free X-rays or
reduced cleaning prices for their first visit. This encourages people to book an appointment.

22. Create a Dental Membership Program

Offer a membership plan with benefits like discounted services or loyalty rewards. This
encourages repeat visits and builds long-term patient relationships.

23. Write Press Releases

Share newsworthy updates, like new dental technology or charity work, through press
releases. This helps increase your visibility in the local media.

24. Add QR Codes to Materials

Include QR codes on flyers or business cards. When scanned, they can direct people to your
website or online appointment scheduler, linking offline and online marketing.



25. Host or Attend Community Events

Organize workshops on oral health or attend local events to connect with the community.
Partnering with schools can also help promote dental hygiene awareness.

26. Incorporate Al Tools

Use Al tools like chatbots to answer common questions or schedule appointments. This
improves efficiency and allows staff to focus on more important tasks.

27. Enable Online Appointment Booking

Online booking adds convenience and boosts conversions. Use platforms like Zocdoc or
Square Appointments to add a booking feature to your website and social media. Track
appointments scheduled online to assess their effectiveness.

28. Billboards

Billboards are one of the most powerful localized advertising tools. You can target the
specific audience within your area.

High volumes of traffic around your location will give you the impression and boost the
number of people remembering your dental practice.

Though it is hard to measure the direct impact of a billboard campaign, they remain an
affordable and effective means of brand visibility and making a long-lasting impression in the
minds of your audience.



29. Radio

There is no direct data insight about the success of radio ads, just like with traditional forms
of marketing.

However, it remains a good avenue to reach a local audience, especially when your target
patients align with the demographics of the station.

Generally, radio airtime tends to be inexpensive, and you can tailor messages that resonate
with the listeners and your target audience in a specific geographic area.

Monitor closely for any spikes in patient inquiries or visits following your campaign in order to
maximize its effectiveness.

Easy Internal Dental Marketing Ideas

As we have discussed some basic marketing strategies, let’s discover other creative
promotional marketing ideas that you can use in house.

30. Keep the Atmosphere Positive at Your Clinic

The atmosphere of your clinic determines how patients perceive your practice. Ensure there
is a clean, welcoming appearance to the facility, where staff receive patients warmly and
treat them with respect. Having a very friendly reception team, kid-friendly toys, and free
Wi-Fi for sitting and waiting makes waiting tolerable.

First impressions are crucial to making the patient return, refer others, and improve your
reputation and online reviews. Happy patients = more business!

31. Use Your Waiting Room for Marketing
Turn waiting time into a marketing opportunity. Put some nicely designed brochures in your

waiting area talking about the top services, wellness tips, and special offers.Easy In-House
Dental Marketing Ideas

32. Show Smile Transformations

Post before-and-after photos (with permission) in your waiting area or on the TV. That way,
patients can see what you can do, and it helps build their confidence in your work.

33. Send Friendly Follow-Ups

After visiting, there could be a prompt text or email thanking your patients and reminding
them about their next appointment. Include tips regarding their treatment, such as how to
care for braces or get their teeth whitened.



34. Emphasis on Special Services

Use posters or short videos at your clinic to show off services like teeth whitening or invisible
braces. Patients who wait may consider trying something new.

35. Create a Smile Wall

Put up a wall of photos of happy patients or testimonials of how your care helped them. It
makes your clinic warm and inviting.

36. Run Quick Dental Tips Sessions

Host mini-workshops at your clinic, such as "Tips for a Brighter Smile." Patients will
appreciate this advice and feel more well-connected to your practice.

Common Mistakes to Avoid

e Neglecting Your Online Presence: Patients expect updated websites and active
social media accounts.
Not Asking for Reviews: Positive reviews significantly influence new patients.
Ignoring Existing Patients: Retaining loyal patients is often easier and cheaper
than attracting new ones.

Monitor and Analyze Your Efforts

Track the performance of your marketing strategies to see what’s working.



e Use Google Analytics to check website traffic.
e Track how many patients come from social media or ads.
e Regularly review your Google Business Profile insights.

How to Track Your Dental Marketing ROI?

Here are the criteria:

Metric

Description

Website Traffic

Number of visitors to your site

Conversion Rate

Patients booking appointments through
marketing

Cost Per Acquisition
(CPA)

Money spent to gain one new patient

Patient Retention Rate

Percentage of returning patients

A Quick Comparison of 5 Best Dental Marketing Strategies

Strategy Cost Time to See Effort Required
Results
Google Business Free Immediate Low
Profile
Social Media Low 3-6 Months Medium(f you take our
Marketing Dental SEO service, You
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do not need to put even
a little effort )

Paid Ads Medium-High | Immediate High

Email Campaigns Low 1-2 Months Medium

Video Marketing Medium 2-4 Months High

FAQs

What Is Dental Marketing?

Dental marketing is raising awareness of your services to establish trust and give patients a
reason to choose your practice over others. It means everything from having a professional
website to running paid ads online.

What is the best marketing strategy for dental practices?

The best marketing strategy for dental practices combines local SEO optimization with
targeted content creation, ensuring high visibility in local searches and building trust with
informative, engaging content. Consistently leveraging reviews, social media, and paid ads
can further drive patient acquisition and retention.

What is the best color for dental marketing?

The best color for dental marketing is blue, as it conveys trust, professionalism, and
cleanliness, while accents of white and green can promote a sense of health and freshness.

Final Thoughts

Marketing can be intimidating, but small, consistent steps build momentum.

Start with the basics, such as setting up your SEO-optimized website and Google profile,
then gradually experiment with more complex approaches, like paid ads and video
marketing.

The requirement of effective dental marketing strategies is to know the needs of your
patients and tell them why your practice is right for them.


https://thedentalseoservices.com/
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